
Buyer Persona: 

Occupation: Parent/
Caregiver 
Lifestyle: Engages in
sustainable practices 
Values: Taking care of
the planet
Decision-making
process: Considers the
benefits of a product

Buyer Persona:

Lifestyle: Busy/ Is often
‘On the go’ 
Shopping habits:
Chooses products based
on their convenience 
New or returning
customer: Both 
Pain points: Time poor 

Buyer Persona:
 

Age: 13- 23 years old
Occupation: Student/
Just entering the
workforce 
Goals: Feel inspired, do
anything you put your
mind to
Pain points: Feeling
stressed when thinking
about their future   

MATCHING GAME


