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NOW HEINZ BRINGS YOU THE KETCHUP YOUR CUSTOMERS LOVE IN A
EOTTLE THEY CAN FEEL GOOD AEOUT TOO. AT ABSOLUTELY NO
ADDITIONAL COST TO YOU. THINK OF IT AS OUR INVESTMENT (N THE
FUTURE OF YOU SINESS, YOUR 'OMERS AND OUR PLANET.

For those who live on Coffee.

MATCHING GAME

INTRODUCING HEINZ® KETCHUP .

Buyer Persona:

Age: 13- 23 years old
Occupation: Student/
Just entering the
workforce

Goals: Feel inspired, do
anything you put your
mind to

Pain points: Feeling
stressed when thinking
about their future

Buyer Persona:

Occupation: Parent/
Caregiver

Lifestyle: Engages in
sustainable practices
Values: Taking care of
the planet
Decision-making
process: Considers the
benefits of a product

Buyer Persona:

Lifestyle: Busy/ Is often
‘On the go’

Shopping habits:
Chooses products based
on their convenience
New or returning
customer: Both

Pain points: Time poor



