Hello!

I’'m Josephine
(aka the pitching queen)

noisyguts.com
josephine@noisyguts.net




Here’s
LAY, h a t We ¢ re > WHY you should master pitching

- WHAT goes into a pitch

gOi n g to - changing your MINDSET
ta lk a bo ut > practical STRATEGIES

today




Systematic reviews D2C + retail
ON Accelerator, CSIRO
S crowdfund & S1M+

philanthropy $ 10TY $16k

Gut Health Shakes, 2021
Daily Gut Health Boosts, 2023
Functional Hot Drinks, 2024
Tribiotic Biome Builder, 2026

Learning fast

Pilot test + clinical trials
@ 2 NHMRC $275k

Register Pty Ltd April 2019
Spin out Nov 2019

S1M BTB, MTP Connect
$1.5M Seed Raise
Clinical trials
Kickstart, CSIRO

Start Something, UWA
Ignition, Curtin

ON Prime, CSIRO

Sky falls in March 2021

Product launch

Innovation Voucher
R&D tax



actual
investors

4 types of Y.

pitches that -
ST e
S e




WHAT goes into a
pitch

Universal pitch deck =
https://startupscience.com

What is the problem? How big s this
problem? What is the solution?

Who/what is the competition? Why are
we the team to deliver the solution

What does your trajectory look like? The ask.



Look at the Pollenizer deck...

Hi! I'm [narne]

a1 B,

Wig'll aequire customers by

What we'll do mext is. ..

I'tm froim [company]
and we

[unigue walue proposition]

We make momey by...

Currently we are seeking. ..

The protlerm we'ne salving
B...

Our key cormpetition is...

[What happene next?]

Chur galution i=...

We're better because. ..

0 B

Thanke! -}

This is 2 big appartunity
Pacalse...

o
#

Our team is...

Chur target market is...

‘What we've done ao faris..

12 *



The Gaddie pitch
3 sentences | 30 seconds

1. You know how........... (problem)
2. Well, what we do is....... (solution)

3. Infact........ (so what? what’s your big why? What’s

your unique selling proposition? why should
people care?)












Pitching like a queen
Tips

get really clear on your ASK

capture WHAT happens in the room (note-taker)
capture WHO is in the room (seating plan)

use PROPS that help you communicate

paint a picture of your customer/user. BE SPECIFIC.

seeing is believing so SHOW the product
TALK LESS, LISTEN MORE!

S ol i



Let’s
connect'

LinkedIN
FB | Insta
josephine@noisyguts.net
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